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What best describes your team'’s approach to
adopting new technology for credit management?

44

We actively explore
and implement
new solutions

We are resistant to change

How would you describe
your organization’s
readiness to adopt Al

in credit operations?

37%

Exploring
Al solutions

Skeptical or
not interested

In which areas do you see the most potential for Al to help your team? (Select up to 2)

BN o 4 »
40% 33% 33% 32% 16% 12% M%

Detecting Predicting Automating Prioritizing Generating Automating We're not
fraudulent credit risk/ credit collections insights some credit exploring Al
patterns or likelihood application outreach for credit decisions at this time
red flags of default review decisions
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What concerns, if any, do you have about using Al in credit decision-making? (select all that apply)

53% Lack of subjective information or analysis - the human touch

How do you currently manage credit applications? (select all that apply)

No concerns - we're open to using Al

55% PDFs/email attachments

o,
Digital application - 35% 37ﬁ Paper-based forms

built in-house

. - o
DocuSign or simliar 17/0 36% Digital application -

3rd party software

We do not require 6%
credit applications

/

Other 1%

59%

5% 4

What would make you more confident in adopting

I Al for credit decisions? (select all that apply)
Proven Ability to Peer Strong Support We don't Nothing -
accuracy explain adoption regulatory from plan to we already
over time decisions and success guidance or internal adopt Al trust Al
clearly stories compliance stakeholders at all
assurance
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On average, how long does it take to process a new credit application?

46% 30%

1-3 days Less than 1 day

6% More than a week

What is your biggest challenge when evaluating creditworthiness?

2%

Other

1% 4%

Difficulty accessing

Delays in bank . .
elays in ban Internal approval third-party credit data

reference responses bottlenecks

Verifying business
Delays in trade references legitimacy/

fraud concerns

43%

Incomplete or inaccurate
customer data

THE MODERN CREDIT & AR DEPARTMENT 4



Which economic trends have most impacted your credit policies in 2025? (Select up to 2)

49

Increased customer insolvencies
and/or bankruptcies

26% How often do you encounter fraud or

UG AR FIrE misrepresentation in credit applications?
trade disruptions

35%

Occasionally
(a few times a year)

Credit
tightening
by lenders

Never 5%

What new fraud concerns are top of mind for your team in 20257? (select all that apply)

57% Synthetic identities/fake business registrations

None/not a major concern
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Yes - implemented new 32% 17% nNo - but were exploring options
technology or services

Has your organization
added any new fraud 14% No - not currently a priority

prevention tools or practices
in the last 12 months?

18%

Yes - improved 31 % 6% No - not aware of a solution Prob!em
internal processes that can help solving
19%

Regulatory &
compliance
expertise

39%

Data analysis and
financial modeling

Al and automation
tool fluency

42%

16% 37% Fraud detection
Retention Customer communication and risk management
Competition Lack of due to and negotiation
27% for experienced technology burnout or
talent fluency among  workload

We don't currently applicants

have any hiring challenges

Which skills are most critical for

the next generation of credit professionals?

40%
> What is your biggest challenge (Select up to 2)

Difficulty finding candidates when hiring or retaining credit
with credit analysis skills and collections professionals?
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NetNow offers a comprehensive technology solution for your credit
team. With our trade credit platform, you can quickly onboard
customers, make precise credit approvals and proactively manage risks.
Our technology empowers you to develop a top-tier credit department,
transforming your finance team into a significant competitive asset.

© info@netnow.io (B 833-663-8669 (@ www.netnow.io

National Association of Credit Management (NACM) was founded in
1896 to promote good laws for sound credit, protect businesses against
fraudulent debtors, improve the interchange of credit information,
develop better credit practices and methods, and establish a code of
ethics. Education and research programs illustrate NACM's awareness

of the complex needs of credit management today. Members of NACM
are credit and financial executives, primarily representing manufacturers,
wholesalers, financial institutions and varied service organizations.

@ nacm_national@nacm.org Q 410-740-5560 www.hacm.org




