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Introduction

To better understand the priorities and challenges facing Credit leaders today, NetNow and NACM
conducted an in-depth survey of the credit community. The goal was to explore several key areas:

Current Priorities
What is top of mind for Credit leaders right now?

Technology Adoption

How prevalent is technology adoption within Credit & Collections, and is it a strategic focus moving
iInto 20257

Industry Evolution
How has the Credit & Collections landscape evolved over the past few years?

The survey results provide actionable insights that can help Credit leaders align their strategies and
priorities effectively.
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Key Findings

Rising Challenges
Over 60% of respondents reported increased difficulty in evaluating credit and managing risk,
driven by higher rates of fraud and longer collection times.

Decision-Makers in Focus

Directors of Credit and CFOs are the key decision-makers for new software investments.

Credit managers should proactively build the business case for new technologies, engage these
stakeholders, and plan for implementation timelines. Utilizing trial periods or pilot programs
can help ensure the right fit.

Shifts in Focus Areas
Most Credit teams currently spend a disproportionate amount of time on Collections and Accounts
Receivable (AR) management, with credit application processing coming in as a secondary priority.

These insights can help guide Credit leaders in prioritizing their efforts and adopting strategies that
align with the evolving industry landscape.
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What do you and your credit team spend most of your time on today?

Credit applications
and approvals

Lien management

Accounts receivables
and collections
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How many days does it take on average to approve a new credit application?

Including time spent on trade reference outreach, reviewing credit reports, gathering bank references, etc.

43%
32%
17%
5%
- ]
1 2 3 4 5 6 7 8 9 10 1+
days
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Who makes the final purchasing decision for your department when evaluating
new technology, tools, or resources?

Credit Manager/ CrO
Director of Credit
23%
27%
6% IT Department
V=¥, 24% Other
Director of Finance 12%
Controller
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How long does it take to get a new tool or software approved and purchased for
your department?

More than 4 months

3 -4 months

1-2 months

3 - 4 weeks

1-2 weeks
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What is the biggest priority for your Credit/AR department in the next 1-2 years?

Implementing new technologies to help
streamline the credit & collections process

Hiring top talent to support our
credit & collections process

46% Replacing our existing ERP system
with something more modern

Leveraging artificial intelligence
INn the credit & collections process
24%

12% Other
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What do you find most interesting and exciting about new Credit & AR technology?
(multiple answers possible)

Ongoing monitoring of accounts 45%
Digital Credit Applications 41%
Better customer experience 40%
Automated trade references 39%
More data on customer payment trends 35%
Automated collections & payments 32%
Automated bank references 32%
Automated dunning & collections management 31%
Cash application management 31%
Direct integrations with Credit Bureaus 29%
New Al-technology to help evaluate customers more easily 29%
25% 2N oo

Automated customer outreach
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What is the biggest challenge or hesitation in adopting new technologies for the
Credit & AR department.

The current options are The current products Other

It is hard to convince
do not solve my problems

internal stakeholders to too expensive
purchase new technology
for our department

8% 8%

23% 22% 21%
There are too many vendors It is unclear how these My team is not able or
doing too many different solutions work and how willing to start using new
things (I want one unified they can help us with the technology
solution) credit management process
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Why should CFO's, Controllers, and VP’'s of Finance/Credit think about investing
more into technology for Credit & AR teams?

It can help Credit & AR It can reduce collections
teams operate more & credit risk
efficiently

It can help save costs It will help attract
iNn the long run top talent
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How large is your credit team today?

24%

2-4

18% oeople 20%

1-2 4-6
people people

10% 13%

1
person

6-10
people
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How many credit applications do you process on average per month?

n 13% %

5-7 10-15 15-25 25-50 50 +
applications
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Have you noticed any changes in the credit & collections landscape recently?
(multiple answers possible)

39% There is more fraud

48% It takes longer to than usual
collect from customers

280 There is a higher number
° of bankruptcies and defaults
32% It's become harder to

evaluate new customers for credit

No noticeable

2% Other 19%
changes
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What is your best/favorite source of information to stay current on Credit & Collections
trends/insights?

66% 12% 12% 9% 1%

Associations like the NACM

Online publications for Credit (e.g. eNews, Business Credit magazine, etc.)

My internal network of Credit professionals

I_ My Credit Bureau
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How can technology vendors in the Credit & AR space better serve credit professionals

and the industry?
(multiple answers possible)

4%

54% 49% 47%
| 54% | 49% | 47%

Other

Provide more
interactive demos of

products and services
Provide more available
Spend more time information on the
Provide free resources, with Credit Managers ROl from adoption

materials and training t% u|r|1derstanddkey
on new technologies chalienges an \
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One Month
./ NetNow l No Obligation Trial
W

Reduce
credit application

time by 80% and NetNow is a platform used by Credit Managers to automate the credit
increase sale - application process and manage credit accounts digitally.

) TR o3 | BT

AUTOMATED TRADE REFERENCES
Reduce the manual communicationrequired for trade reference
v( data. Our platform automatically reaches out to other vendors

. for trade references as soon as an application is submitted.
Onboard and accept new customers in

i’b record time INSTANT CREDIT & BANKING DATA
GCet instant bank references and credit bureau data as soon as
2 Reduce DSO while maximizing your sales an application is submitted. We allow your customers to submit
& on credit terms bank references instantly from 16,000 financial institutions.

RISK MONITOR

We provide monthly risk monitoring for all your active accounts.

CONTACT US

Be the first to get bankruptcy alerts, liens, changes of ownership,
netnow.io @ info@netnow.io @ 1-833-663-8669 NSF transactions, and declining bank balances.




NetNow

Interested in our services? Reach out now!

netnow.io

@ INfo@netnow.io

(©) 1-833-663-8669
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